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EEES | 03-6869-3610
Website | http://www.dodopoint.jp

Spoqa, Inc. is a leading provider of customer management solution based in Korea.
We serve a wide range of clients from emerging businesses to large-scaled brands,
helping to achieve their mobile marketing and customer loyalty objectives.

If you are looking for insights about smart customer management, feel free to contact
us via call or online.

Phone | +81-3-6869-3610
Website |  http://www.dodopoint.jp
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